data.Normalization(clusterSim)

Types of variable normalization formulas
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where: x;(z;) — i-th observation on j-th variable (i-th normalized observation on j-th variable),

X;,s; —mean and standard deviation for j-th variable,

Me;, MAD; — median and median absolute deviation for j-th variable,
r = miax{xij}— miin{xij}.
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